To whom il may Conoemn:

l am Duane Murmay, former VP of Corporaie Marketung for Novell, and former Genoral Manag
of Mowvell's Network Products Dyvision. Pror w0 Novell's acywstson of Excelan, | worked as |
Dwrect of Product Marketing, sand laer the V.P. of Markeung for Facelan. Duning the yean of
1987 and 1988, Bnc worked in my markeong depanment as the UNIX Produc Markeung
Manager, His responsibalines inc full hfe-cycle management of several TUF/IP-based
notworkiny products. His job was w ineriace with Eagimneonng 1o define the nexi generanon ol
products, o manage the prodsct moll-out wam, and 10 launch his products, and engage in vanou
Busanang marketng activibes.

To thus end, | found Enc 1o be & superb Product Markeung Manager. He quickly versed himaal:
mm-dmlhm-dmﬂﬁm-iﬂ.-d“ﬁhu

brnng tho knowledge W0 bear in his discussons with Engineening, Apphcatons Engineenng, s
the saiea force. B won the respect of peopie both on the roliout iesm and in the sales force, §
wai able 10 work cffecnvely with people throughow the company 1 eaecue his somegies. In

addinon, lnc published several amickes and gave a number of industry lks on nctworking and
mmmmm“mhm The srucies mdscased
Fnc's lovemght it imponant developments n the industry,

Enc also managed & straltgec relsuonshup with the Santa Cruz Oporavon, whach snvolved jomnt
development projects, which was key 10 the sucocas of s product lines.

Owerall, | would say that Enc 1s hard working, is extremely quick in masening new
Hﬂhﬁ;hlluﬂw“,ummm.ﬂlﬂhhw
poapie wwards a common goal.

Ih;hlylmmdﬁtwwhlm”ﬂ sirmlegwc marketing role
organizanon. | would be glad w0 discuss Fne’ lqmlﬁ:-.mu“ﬂnlmih“ ¥
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